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In recent times, the established news media have been increasingly accused 
of being biased towards liberal elites.1 In many countries across the world 

the ‘mainstream media’ have been accused of peddling the political agendas of 
powerful interests and misrepresenting the news, a charge that has become a 
truism on the Internet, repeated by people on both the left and the right. United 
States president Donald Trump has drawn on these sentiments to dismiss trad-
itional news media as ‘fake news’ and he regularly leads crowds in chants of 
‘CNN sucks’.

This marks a significant moment in the waning of established media as the pre-
eminent producers of news and opinion, with implications for their role in public 
life. The decline of media dominance, according to Bill Kovach and Tom Rosenstiel, 
began in the 1990s, when Internet websites began to break stories and promote 
views that ‘old school’ media were wary of,2 such as a report by a news blog, The 
Drudge Report, about former US president Bill Clinton’s affair with an intern. ‘The 
proliferation of outlets diminishes the authority of any one outlet to play a gate-
keeper role over the information it publishes,’ Kovach and Rosenstiel noted at the 
time.3 Eighteen years later, the massive global networks of Facebook, Twitter and 
Google dominate the distribution of journalism and the established media have 
arguably ceded control over the circulation of news. 
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